1984 
CUMULATIVE 
INDEX 


To help locate pertinent subjects, authors, 


articles, and book reviews, we have 
lich d three 


Subject Index lists subject terms for all 
articles contained in the 1984 American 
Demographics. An asterisk (*) after the 
date indicates a book review. 
Author-Title Index lists all authors and 
the titles of their articles. 


Books Reviewed lists all books reviewed 
during the year. 

All references are by month and page 
number; thus, “Ja/33” refers to the 


January issue, p. 33. 


SUBJECT 
INDEX 


Advertising, N/14 

Affluence, F/14, 17-21, 44; Mr/12-13, 
28-33 
(See also Millionaires) 

Age groups: 
population estimates, S/13-14; 
projections, Jl/48 
(See also Specific age groups, e.g. 
Elderly, Children) 

Alabama: 
black population, Ag/40; educational 

Ag/41; emp 

Ag/41-42; family composition, Ag/41; 
housing, Ag/41; metropolitan areas, 
Ag/40-41; migration trends, Ag/40 

American Demographics reader survey, 
Ag/14-15 

American Housing Survey, F/42-44 

Ancestry, F/32-35 

Annexation, N/31-35 

Arizona: 
age groups, Mr/43; American Indian 
population, Mr/43-44; environmeat, 
Mr/42; Hispanic population, Mr/43- 
44; labor force, Mr/44; migration 
trends, Mr/42-43; population, Mr/42, 
44; seasonal migration, Je/33-35, 44-45 

Asian population, Jl/48 

Automobile industry: 
demographic data use, My/27-29; 
marketing, F/51, My/29; product 
design, My/28-29 
(See also Baby-boom generation, 
Highway safety) 

Automobile ownership, D/19-21 

Baby-boom generation: 
automobiles, My/27-29; economic 
impact, D/16, 46-47; educational 
attainment, My/21, Je/4-6; family 
structure, My/21; household income, 
Je/4-6, Ag/46; household size, Je/4-6; 
labor force, My/23-25, 45-46, S/35; 
leisure activities, My/35-37; lifestyle, 
My/35-37; political impact, S/19-24; 
political views, S/21-22; retirement 
trends, S/36; women, My/21 

Baby food companies, D/16, 46 

Bangladesh, Ap/11-12 

Banking, Ap/12 

Benefit packages (flexible), S/51 
(See also Pension programs, Personnel 
practices) 

Birth rate, S/30-32 

Births: 
out-of-wedlock, Ja/23; trends, Jl/13 











Blacks: 
assets, pretties earner profile, Jl/44; 
My/4; elected 
officials ] Je/15, $/29: families, My/5; 


indexes for 1984. 


hair care expenditures, J1/15; 
immigration, F/11; income, My/4-5; 
political impact, S/26-29; single 
women, Ag/39; sports, F/48; 
unemployment, Mr/20; voter 
participation, My/4, S/20-21, 26-28; 
(See also Interracial marriage) 
Bureau of Justice Statistics, Ap/40-42 
Business demographics, S/14 
Businesses: 
size & location of establishments, 
D/34, 36; statistical sources, D/34, 36 
Cable television companies: 
communication services, Jl/47-48; 
demographic data use, Jl/31-33; 
marketing techniques, Jl/ 31-33, 47 
California: 


economy, Ja/43; educational 
attainment, Ja/43, 45; household 
composition, Ja/43; housing, Ja/45-46; 
income, Ja/44-45; language use, Ja/42; 
migration trends, Ja/43; occupations, 
Ja/42-43; population, Ja/42, 44, 46; 


Ja/43; women in the labor force, Ja/43 
Car wash industry, O/25-27 
CENDATA, D/38-40 


Census (1980): 
business use, N/14; Census/Equal 


Ag/35; language use, O/32-33; 
microfiche products, Ag/34-35; printed 
reports, Ag/34; Public Use Microdata 
aah tape (PUMS), Ag/32; summary 
tape files, Ag/32 
Census Bureau: 

CENDATA, D/38-40; director, Ja/16- 

17; microcomputer products, N/40-41; 

relationship to private industry, Jl/29, 

46; statistical publications, S/38-41 
Censuses: 

business use, Jl/29, 46; confidentiality, 

J\/27-28, 46; enumeration by remote 

sensing, N/13; Hispanic population, 

N/25-29; intercensal population counts, 

S/4; political implications, Jl/24-26; 

printed vs. computerized reports, JI/28- 

29, 46; race question, N/25-27; social 

concerns, Jl/24-26; undercount, Jl/26 
Central cities: 

classifications, Ap/29, 43; minority 

lation, N/25-29; p on 
rankings, jvi16 

(See also Gentrification, Urban renewal) 
Child support, Ja/18-19 
Children: 

day care arrangements, Ag/ 12-13, 

S/45; family composition, Ja/25; 

parental expenditures, N/16 
Clothing industry, D/46-47 
Cohabitation, Ja/23-24; Ag/18 
College enrollments, Jl/14 
College students: 

family characteristics, N/4; occupational 

choices, N/4, 6; social attitudes, N/6-7 
Collegetowns: 
age groups, Ap/18-19; education, 

Ap/20; housing, Ap/19-20; income, 

Ap/20-21; lifestyles, Ap/21; 

population, Ap/17-18, 21 
Computers: 

effect on workplace, M/23-25, 45-46; 

social impact, Je/8* 

(See also Microcomputers) 
Congressional districts, S/25 
Congress‘.nui representatives: 

average age, S/23; demographic profile, 

S/24-25 

(See also State legislators) 
Consolidated Mi Statistical 

Areal (CMSAs), Ja/50-51; Ap/24-31 

(See also Metropolitan Statistical Area, 

Metropolitan Statistical Area, 
Standard Metropolitan Statistical Area) 





Consumers: 
buying habits, Jl/16, 48; confidence 
surveys, O/4-6; economic forecasting 
O/4-6; metropolitan areas, My/13 

Contact lens, Ag/13-14 

Contraception, F/13-14 

Country rankings, O/14-16 

County and City Data Book, N/40-41 

Crime: 
economic loss, N/ 14-15; statistics, 
Ap/40-42 

Current Population Survey, S/38 

Data graphics, My/10-11* 

Day care, Ag/12-13; S/45 

Demugraphic data companies: 
directory, Ja/32-41; use of census 
statistics, Jl/29, 46 

Demographics: 
personal observation vs. statistics, N/7; 
recent developments, S/14; relationship 
of academia to business, S/14; 
statistical misconceptions, Ja/4 

DemoScan, S/42-44 

Developing countries, Ap/11-12 

Dialog Information Service, D/38-40 

Disabilities, Mr/14 

Divorces: 
correlation in educational attainment, 
Je/24; multiple, Ja/24-25; projections, 
Ja/23; statistical sources, My/17; trends 
(1980-1983), N/48 
(See also Child support) 

Donnelley Marketing Information 
Services: 


accuracy of estimates, N/4Z; 

pas se Pad N/18, 42 

Economic censuses, My/15 

Economic forecasting, O/4-6 

Education: 
attainment, D/11; correlation with 
earnings, N/48, 51; school district 
consolidation, Je/14; school enrollment, 
Je/14 
(See also College students, Collegetowns, 
High school graduates) 

Elderly: 
age projections, Mr/11; cost of 
government benefits, D/12, 13; 
household projections, N/50; income, 
J\/20; Ag/4; N/15-16; migration 
trends, D/23-25, 37; population 
projections, Ja/15-16; profile of 
migrants, D/27-29, 37; statistical 
sources, Je/36-39; Sunbelt residents, 
D/23-25, 37; D/27-29, 37; voter 
participation, Ja/15-16 

Elections: 
actual vs. reported voters, S/20-21; 
demographic profile of voters, S/20-21; 
political views by age group, S/21-22; 
voting age population, S/19-20 
(See also State legislators, Voter 
participation, Voter registration drives) 

Electric utility companies: 
demographic data use, D/17; energy 
conservation research, D/17 

Employment: 
by industry group, Mr/21; occupational 
trends, Mr/17-21; work schedules, 
Mr/8*, 20 
(See also Job tenure, Labor force, 
Occupations, Women in the labor 
force, Unemployment) 

Energy conservation, D/17 

Families: 
demographic characteristics, Ag/26-27, 
45; dual career, Ag/25-27, 45; effects 
of work schedules, Mr/8*, female- 
headed, Ja/4; historical statistics, 
Ap/38-39; income, My/13, My/50, 
JI/19-23, 44, Ag/26-27, 45; projected 
composition, Ja/21-25; single income, 
Ag/26-27, 45; social impact, Ja/6-8*; 
two income, Jl/19-23, 44, Ag/26-27, 
45; values, Jl/16; with children, Ap/4-6 

Farms, Ap/12; S/14-15 


Fertility, JI/13; O/16 

Firewood, Ja/17-18 

Fitness centers, Jl/4-6 

Food marketing, N/19, 42 
(See also Grocery shopping) 

Frozen foods, D/16, 46 

Generational size and economic advantage, 
Ja/6* 

Gentrification, Ja/4: 
census tract analysis, O/19-23, 44-45; 
N/10*; characteristics, O/19-23, 44 
(See also Urban renewal) 


age groupe, O/43; economy, O/42; 
educational attainment, O/43; income 
level, O/42-43; metropolitan areas vs. 
nonmetropolitan areas, O/42; migration 
trends, O/42; population, O/42; racial 
composition, O/43 

Gerber Products Co., D/16-17, 46-47 

Graphics, My/10-11* 

Greeting card industry: 
demographic data use, D/31-33, 37; 
response to changing lifestyles, D/31- 
33, 37 

Grocery shopping, Mr/15, 40-41 
(See also Food marketing) 

Gross national products accounts, S/4 

Hair care, JI/15 

Hardware tools, N/13 

Health maintenance organizations: 
enrollment, Mr/34-37; industry growth, 
Mr/34, 46-47; location, Mr/36; 
member profile, Mr/37; subscriber 
costs, Mr/46 

High school: 
graduates, O/13-14; student attitudes, 
N/6-7 


Highway safety, Ag/14 


Hispanics: 
birth rate, Ja/15; census classification, 
N/25-27; central city population, 
N/25-29; earner profile, Jl/44; elected 
officials, S/29; family income, D/12; 
fertility rate, Ja/15; income, Ag/12; 
language use, O/32-33; political impact, 
S/26-29; voter participation, S/21, 
26-28 


fitness activities, J1/6; length of stay, 
Mr/37; use of SportsData, Jl/4, 6 
Households: 
affluent, F/14, 17-21, 49; formation 
patterns, Mr/26-27; headed by persons 
aged 55-64, O/46-47; income, My/13, 
Je/46; projected composition, Ja/21-25 
Housing, My/14-15: 
conversions, Mr/27; demand, Jl/13-14; 
demographic influences, Mr/26-27; 
first-time buyer profile, Mr/26; 
, My/14-15; JI/13-14; 
S/15-16; mortgage interest rates, 
Mr/23, 27; relationship to GNP, 
Mr/23; supply and demand, Mr/22-23, 
26-27; surveys, F/42-44 
Illegal aliens, F/49-51 
Immigrants: 
English-language press, Ag/43; foreign- 
language press, ‘Ag/ 20.23, 42-43 


Immigration: 
blacks, F/11; government policy, Ag/6- 
8*; statistical sources, Je/46 
(See also Illegal aliens, Imraigrants) 
Income: 
after-tax, F/8, 23-27; Je/13; 
discretionary, F/8, 17-21; disposable, 
Ag/4; household, Ja/4; F/8, 17-27; in- 
kind benefits, My/38-40; per capita, 
F/20; persons aged 50+, Ag/4; 0/46- 
47; surveys, My/42-44; two-income, 
JV/19-23, 44 
(See also Affluence, Poverty) 
Income groups: 
fluctuations in earnings, S/8-10*; 
survey results, S/8-10* 
retirement accounts (IRAs), 
N/51 
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Inflation, JI/10-11 

Interior design, F/28-31 

Interracial marriage, JI/34-37, 45 

Investments, Jl/14 

Job tenure, S/16 

Kansas City metropolitan area, O/13 

Ketchum Advertising, N/18-19, 42 

Labor force: 
central cities, My/13-14; demographic 
changes, S/35-36; educational 
attainment, Mr/19; median age, Mr/18- 
19; older workers, JI/8*; S/36; 

jon rate, Mr/21; S/36; 

projections, Mr/21; S/35; retraining, 
My/25, 45-6; — “ts 13-14; 
work disabilities, Mr. 


pos) a ea A 
Occupations, Women in the labor 
force, Unemployment) 

Language use, O/32-33 

Lawyers, Mr/13-14 

Lean Cuisine, D/16,46 

Leisure activities, Ap/15; My/35-37; 
N/16, 48 

Levi Strauss & Co., D/16-17, 46-47 

Life 
effects on government benefits, D/12- 
13; projections, D/12-13 

Magazine targeting to women, Mr/12 

Mail-order companies, N/19, 43 


Marketing: 
to elderly, Ag/4; to middle-aged 
persons, Ag/4 


Marriage: 
effects of wife’s employment, Ap/13- 
14; historical trends, Ag/18-19; 
projections, Ja/23; remarriage rate, 
Ja/16,22-24; surveys, Ap/8-9* 
(See also Cohabitation, Divorce, 


M li ~y ( : 
definition, Ap/22-31, 42-43, 48; public 
influence, Ap/30, 42; purpose, Ap/22, 


Microcomputers: 
CENDATA, D/38-40; Census Bureau 
software, N/40-41; demographic 
software, JI/40, S/42-44; online 
systems, D/38-40; spreadsheet 
pa ey survey eas 
pa ay 0/38-40 
Middle-aged persons, Ag/4 
Middle class, My/13 
Migration (internal ): 
computer graphics, Je/16; interstate. 
My/I4 o origin & destination, D/31- 33, 
37; persons aged 60+, D/23-25, 37; 
rural to urban, Ja/4; suburban, Je/24- 
27; Sunbelt region, D/23-25, 37; 
D/27-29, 37; tends, O/14 
Migration (seasonal), Je/35, 44-45 
neionatven, Mr/30-31 


ancestry, " F/37: economic conditions, 
F/38-40, education, F/38; ethnic 
groups, F/37; households, F/37-38; 
housing, F/38; immigration, F/36-37; 
income, F/38; labor force, F/38; 
metropolitan areas, F/36-37; quality of 
life, F/36; population growth, F/36 


Mississippi: 
age groups, D/42; educational 
attainmenc, D/43; households, D/42; 
income, D/44; labor force, D/44; 


metropolitan vs. 

D/42-43, migration trends, D/42; 
population, D/42, 44; racial & ethnic 
characteristics, D/43 
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oo N/45-46; econotuy, N/45; 
4 


Motor vehicle accidents, Ag/14 

National Crime Survey, Ap/40-42 

National parks, JI/14-15 

National Travel Survey, O/34-35 

New Hampshire: 

economic conditions, My/49; income, 
My/49, 51; labor force participation, 
My/51; metropolitan vs. 
nonmetropolitan growth, My/48; 

My/48-49; projections, 

My/51 

New York, NY: 
educational attainment, O/20-22; 
gentrification, O/ 19-23, 44-45; 
housing, O/22-23, 44-45; income 
levels, O/19-21; migration trends, 
O/22-23; neighborhoods, O/20-23, 44- 
45; racial composition, O/21; rental 
units, O/44-45 


Newspapers: 
English-language Jewish press, Ag/43; 
foreign-language press, Ag/43 

Newsweek, Mr/12 

Nonmetropolitan areas, Ag/11 

North Dakota: 

age distribution, Jl/42; economy, Jl/42- 

3: income, Jl/43; * on growth, 
Jl/42; projections, Jl/4 

Nuclear war, F/49 

atten, Mr/1i5 


een Mr/18; earnings, N/48, 51; 


Mr/18; service workers, Mr/18; whise- 
collar, Mr/18 
(See also names of specific occupations, 
e.g., Lawyers, Physicians) 
Pacific Islanders, Jl/48 
Panel Study on Income Dynamics, 
S/8-10* 
Pension programs, D/6, 9 
Personne! ices: 
adjustments to 
S/35, 51; adjustments 
change, S/35, 51; par em policies, 
S/36-37, 51; retraining programs, S/37, 
51 
(See also Benefit packages, Pension 
programs) 
Physicians, Mr/46 
Planned communities, Je/10* 


. 


effects of economy, Jl/38-39; marketing 
use, F/4 

Poverty: 
long-term poor, S/10*; measurement, 
My/38-40, Je/i4; temporarily poor, 
$/10* 

Metropo:..an Statistical Area 
(PMSA), Ap/24-31 
— Consolidated 
Statistical Areas, Metropolitan 

Statistical Areas, Standard Metropolitan 
Statistical Areas) 

Reapportionment, S/23 


Refugees: 
arrivals in U.S., Ag/30-31; definition, 
characteristics, 


membership, Je/21-23; social attitudes, 
Je/19-21 


Restaurart industry, Je/13-14 
(See also Tipping) 
Retail sales: 


correlation with population density, 

N/21-23; regional variations, N/21-23 
Retirement: 

—— S/36; economic behavior, D/6, 

9; historical trends, JI/8*; S/36; 

personnel JV/8*, S/35-36; 

phased plans, S/51; second careers, 

S/37 

(See also Elderly, Pension programs) 


population growth, Ap/44; racial 
characteristics, Ap/45; rural/urban 
population, Ap/44 

Tipping, Ap/14-15 

Tools, N/13 

Travel industry, O/34-35 





Service industries, S/4-5 


persons: 

age groups, N/48; demographic 
characteristics, Ja/4; education, Ag/39; 
historical trends, Ag/16-19, 39; 
Projections, Ja/23; Ag/39 


demographic profile of users, Ja/10-12; 

marketing, Ja/12, 51 

Southern California Edison Company, 
D/17, 47 


SpeedStat, 0/38, 40 


Sports: 
blacks, F/47; fans, F/46-47; parent- 
child relations, F/47-48; participation, 
F/46-49; popularity, N/16, 48; 
statistics, J1/4-6; women, F/49 


areas designated since 1970, Ja/29-31, 
46-48; classification, Ja/29-31, 46-48; 
employment, Ap/34-37; forecasts, 
Paget population growth, Ap/33- 

34; population size classes, Ja/48; 
regional statistics, Ap/35-37 


business services, O/28-29; directory, 
O/30-31; fee structure, O/31; 
products, O/31, 36; relationship with 
state governments, O/36-37 

State legislators, F/51 

Statistics: 
comparability, 5/4-6; suggested 
improvements, ./4-6 

Stouffer Foods, 9/16, 46 

Suburbs: 
growth patterns, Je/24-26; migration 
from cities, Je/26-27; migration from 
other suburbs, Je/24-26 

Sunbelt region: 
cities, O/8-10, 41; economic 

t, O/8-10, 41; migration 

trends, D/23-25, 37; D/27-29, 37; 
residents aged 60+, D/23-25, 37; 
D/27-29, 37; seasonal migration, 
Je/33-34 

Survey analysis software, O/38-40 

Survey of Consumer Confidence and 
Buying Plans, O/4-6 

Survey of Incorne and Parti- 
cipation (SIPP), May/42-44; D/11 

Survey System, O/38-40 

Taxes, F/8, 23-27; Je/13 


Technological change, My/23-24, 45-46 
Teenagers: 
pn income, Je/14-15; 
employment, Jl/8-9"*; first births, S/32; 
labor force participation, Je/14-15; 
lifestyle, My/16 
Telecommunications, Jl/47-48 
Telephones, My/16-17 


Tennessee: 
age structure, Ap/44-45; employment, 
Ap/45-47. households, Ap/45; income, 
Ap/47; migration trends, Av/44; 


ie oe growth of states and 
Je/16, 47; population density, N/21-23 
(See also names of individual states and 
regions) 
Urban renewal: 
census-tract analysis, N/10*; displaced 
households, N/8, 10* 
Utilities: 
demographic data use, Je/29-31; 
forecasting techniques, Je/30-31 
(See also Electric utility companies) 
U.S. Travel Data Center: 
publications, O/34-35; surveys, 
O/34-35 
Values, Attitudes & Lifestyles (VALS) 
Analysis, N/18-19, 42 
Vermont: 
age groups, Je/40-41; education, Je/41- 
42; employment, Je/43; ethnic groups, 
Je/41-42; households, Je/41; housing, 
Je/42-43; income, Je/43; population 
growth, Je/40; trends, Je/43 
Veterans Administration, N/36, 38 
VisiCalc, Ag/36-39 


S/19-20; elderly, Ja/15-16; non-English 
voting materials, D/13-14 

Voter registration drives, S/28-29 

Women: 
childbearing decisions, $/30-33,45; 
O/ 16; earnings, Ja/16; educational 
attainment, Jl/21-22; farming, Ap/12; 
legislators, F/51; magazine targeting, 
Mr: 12; sports, F/49 

Women in the labor force: 
educational attainment, Ag/25-26; 
effects on fertility, Mr/8-9*; historical 
trends, Ag/19; income, JI/19-23, 44; 
marital status, Ag/19; married, Ag/25- 
27, 45; occupation, jv21- 22; older 
workers, S/36; ipation rates, 
Mr/19, 21, Ap/11, JI/19; professional 
careers, S/14; projections, Mr/21; 

working mothers, S/45 

World population estimates, Mr/11- 12 
(See also Country rankings, 
countries) 





AUTHOR/ 
TITLE INDEX 


Bachtel, Douglas C. & Joe Reilly. 
Georgia, O/42-43 

Baker, Ross K. Bauer Power, Ja/52; 
Crime Doesn’t Pay But Punishment 
Does, O/48; Doctor, Lawyer, 
Indian...Cheap, Ag/48; Direct from 
US., JI/52; Dollars from Disasters, 
My/52; Genetic Hysterics, Mr/48; 
Hispanic Panic, F/52; oe Splurge, 
D/52; Microtrends, N/52; Natural 
Enthusiasm, Ap/52; Presidential Picks, 
S/52; Up Against the Wall, Je/48 


Areas, Ja/29-31, 46-48 





Bianchi, Suzanne. Wives Who Earn More 
Than Their Husbands, Jl/19-23, 44 


Biggar, Jeanne C. et al. Sunbelt Update— 
Older Americans Head South, D/23- 
25, 37 


Bloom, David E. Putting Off Children, 
S/30-33, 45 

Brown, Barbara I. How the Baby Boom 
Lives, My/35-37 

Burnham, David. The Rise of the 
Comyuter State: The Threat of Our 
Freedoms, Our Ethics and Our 
Democratic Process, Je/8 


Caldwell, Steven. Pension Etiquette, 
D/6-7 


Campbell, Rex R. Missouri, N/44-46 


Carrey-Beaver, Doug. Solar-graphics, 
Ja/10-12, 51 

Chall, Daniel E. Neighborhood Changes 
in New York City: Are the Gentry 
Returning, O/19-23, 44-45 

Cooke, Ernest F. Why Most of the Retail 
Action is East of the Mississippi, 
N/21-23 

Douglas, H. Eugene. Landing in the Land 
of the Free, Ag/29-31, 44 

Duffy, Thomas J. & James F. McLaughlin. 
New nee agaape My/48-49, 51 

Dunn, William. Cleaning Up at _s . 
Wash, O/25-27; The Growing Poli 
Power of Blacks and Hispanics, a 
29; News in the New Country, Ag/20- 
23, 42-43; Wheels for the Baby Boom: 
Detroit Discovers Demographics, My 
27-29 

Ewing, Francine J. North Carolina, 
S/46-49 


Feeney, Donald T. Minnesota, F/36-40 


Metropolitan Areas, Ap/22-31 

Glick, Paul C. How American Families 
Are Changing, Ja/21-25 

Green, Gordon & John Coder. Counting 
What You Keep, F/23-27 


Hart, Shirley K. Tennessee, Ap/44-47 


Haggblom, Diane. Census Bureau on 
Diskette, N/40-41; DemoScan, S/42- 
45; Going Online: Disiog and the 
Ceasus Bureau, D/38-41; Spreadsheets, 
Ag/36-39; Survey Software, O/38-40 

Happel, Steven K., Timothy D. Hogan & 
Deborah Sullivan. Going Away to 
Roost, Je/33-35, 44-45 

Healy, DJ., S. A. McReynolds & F. E. 
Schmidt. Vermont, :¢//40-43 


Hogan, Timothy D. & Tom R. Rex, 
Arizona, Mr/42-44 

Holdrich, Martin. Prospects for 
Metropolitan Growth, Ap/33-37 

Kain, Edward L. Death Takes a Holiday, 
Ap/38-42; Surprising Singles, Ag/16- 
19, 39 

Kasarda, John D. Hispanics and City 
Change, N/25-29 

Keyfit:, Nathan. The Baby Boom Meets 
the Computer Revolution, My/23-25, 
45-46 

Lazar, William. How Rising Affluence 
Will Reshape Markets, F/17-21 

Linden, Fabian. The Age of Growth, Je/4, 
6; The Consumer as Forecaster, O/4-6; 
Families with Children, Ap/4-6; Life 
After Taxes, F/8; Older Markets, Ag/4; 
The Wine Market, D/4 

Litman, Julius. Getting Wired, JI/31-33, 
47-48 


Long, Larry & Diane DeAre. Where the 
Cars Are, D/19-21 

Longino, Charles F., Jr. Migration 
Winners and Losers, D/27-29, 37 


Marcum, John P. & Max W. Williams. 
Mississippi, D/42-45 
McArthur, Edith. What Language Do You 
Speak, O/32-33 
Miller, Joel. Annexation: The Outer 
Limits of City Growth, N/31-35 
Molnar, Joseph J. & Sheila Carroll-Portis. 
Alabama, Ag/40-42 
itt, Jane. The Decade of the Young 
Voter, S/19-24; Where Do 
Suburbanites Come From?, Je/24-27 
Price, Barbara A. What the Baby Boom 
Believes, My/31-33 
, Richard W. North Dakota, 
J\V/42-43 
Riche, Martha Farnsworth. 1980 Census 
Data Products, Ag/32-35; 1984 
Services , Ja/32- 


41; Avoiding the Unavoidable, Ag/6, 8; 
Balancing Act, Mr/8-9; The Bureau of 
Justice Statistics, Ap/40-42; Measuring 
Business Markets, D/34-36; New Jobs, 
New Workers, Jl/8-9; The Non-Census 
— S/38-41; The NPA, Jl/38-39; 
Social Security Administration, Je/36- 

39; The State of the States: State Data 
Centers, O/28-31, 36-37; 
Incomes, My/42-44; U.S. Travel Data 
Center, O/34-35 

Roberts, M. L., L. J. Kirshbaum & L. R. 
Cooper. Two-Income Shoppers, 
Mr/38-41 

Robey, Bryant. The 1990 Census: A View 
from 1984, Jl/24-29, 46; Black Votes, 
Black Money, My/4, 6; Entering 
Middle Age, F/4; Five More Myths, 
Ja/4; What College Students Think, 
N/4-7 

Robey, Bryant & Bickley Townsend. 
America 1984, America II, Je/8, 10 

Robey, Bryant & Cheryl Russell. All 
Americans, F/32-35; A Portrait of the 
American Worker, Mr/17-21; The Year 
of the Baby Boom, My/19-21 

Rosenfeld, Jeffrey. Demographics and 
Interior Design, F/28-31 


Rosenfeld, Jeffrey & Susan Rodin. 
Lifestyie: It’s in the Cards, D/31-33, 37 

Russell, Cheryl. District Demographics, 
8/25 


Russell, Mark S. The Veterans 
Administration, N/36-38 


Schooling, William R. California, 
Ja/42-46 


Recession’s Burden, Mr/4-6 

Smith, Tom W. America’s Religious 
Mosaic, Je/19-23 

Spain, Daphne. American Housing 
Survey, F/42-44 

Spain, Daphne & Steven Nock. Two- 
Career Couples, A Portrait, Ag/25-27, 
45 


Stanley, Thomas J. & George P. Moschis. 
America’s Affluent, Mr/28-33 


Sternlieb, George & James W. Hughes. 
The Housing Locomotive and the 
Demographic Caboose, Mr/22-27 


Terrizzi, Carol. Seeing Numbers, 
My/10-11 

Townsend, Bickley. How We Live, Ja/6- 
8; Marital Malaise, Ap/8-9; Poverty and 
Plenty, S/8-10; Sandbox Cities, N/8- 
10; The Sporting Life, F/4€-49; A Tale 
of Twelve Cities, O/8-10, 41 

Wells, Grady. Healthy Growth for 
HMOs, Mr/34-37, 46-47 

Wilson, Barbara Foley. Marriage’s Melting 
Pot, Jl/34-37, 45 

Walsh, Doris. Consider Collegetowns, 
Ap/17-21; A Healthy Trend, Jl/4-6; 
Utilities Come in From the Darkness, 
Je/29-31 

Walsh, Doris & Ann D. Lloyd. Personnel 
Planning’s New Agenda, S/35-37, 51 





BOOKS 
REVIEWED 


Aaron, Henry J., et al. Retirement & 
Economic Behavior, D/6-7 

Bernard, Richard M. & Bradley R. Rice, 
eds. Sunbelt Cities: Politics & Growth Siv ze 
World War II, O/8, 10 

Blumstein, Philip & Pepper Schwartz. 
American Couples, Ap/8-9 

Borus, Michael E., et al. Tomorrow’s 
Workers, Jl/8-9 


Duncan, Greg J., et al. Years of Poverty, 
Years of Plenty, S/8-10 
Fuchs, Victor R. How We Live: An 
Economic Perspective on Americans from 
Birth to Death, Ja/6-8 
es Neighborhood 
The Postindustrial City, N/10 


He, Water ed. Graphis/Diagrams: 
The Graphic Visualization of Abstract Data, 

My/10-11 

Huber, Joan & Glenna Spitze. Sex 
Stratification: Children, Housework, & Jobs, 

Mr/8-9 

Kieffer, Jarold A. Gaining the Dividends of 

Longer Life: New Roles for Older Workers, 

jv8 

Lour, Richard & Jeremy P. Tarcher. 

America II, Je/10 

Papademetriou, Demetrious G. car 

Miller. The Unavoidable Issue: 

Immigration Policy in the 1980s, ‘eats, 8 

Schill, Michael H. & Richerd P. Nathan. 

pers Neighborhood 

Reinvestment & a ely N/8-10 

Staines, Graham L. & Joseph H. Pleck. 

The Impact of Work Schedules on the 

Family, Mr/9 

Tufte, Edward R. The Visual Display of 

Quantitative Information, My/11 





Statement of Ownership, 
Management and Circulation 


(Required by 39 U.S.C. 3685) 
1) Title of publication: American 
Demographics 


la) Publication No. 01634089 

2) Date of Filing: Sept. 28, 1984 

3) Frequency of issue: Monthly 

3a) No. of issues published annually: 12 
3b) Annual Subscription Price: $48.00 
4) Complete mailing address of known 
office of publication: P.O. Box 68, Ithaca, 
Tompkins County, NY 14851-0068 

5) Complete mailing address of the head- 
quarters of general business offices of the 
publisher: P.O. Box 68, Ithaca, Tompkins 
County, NY 14851-0068 

6) Full names and complete mailing 
addresses of publisher, editor, and 
managing editor: 

Publisher: Peter K. Francese, P.O. Box 68, 
Ithaca, Tompkins County, NY 14851- 
0068, Editor: Cheryl Russell, P.O. Box 
68, Ithaca, Tompkins County, NY 14851- 
0068, Managing Editor: Caroline Arthur, 
P.O. Box 68, Ithaca, Tompkins County, 
NY 14851-0068 

7) Owner: Dow Jones & Company, Inc., 
22 Cortiandt Street, New York, New 
York 10007 

Owners of 19% or more of the stock of Dow 
Jones & Company, Inc. are: 
BANCRO/ Account A, c/o Hi 


State Street Bank & Trust Company, 
George H. Kidder and Charles A. Meyer, 
Trustees U/I by Jane W. Bancroft, 
F/B/O Jane Bancroft Cook dated 8-19- 
35, P.O. Box 5111, Boston, MA 02107; 
J. Churchill Owen, Paul D. Holleman and 
Judson W. Detrick, Trustees of the Hugh 
Bancroft III Trust dated 8/11/82, c/o 
Holme, Roberts and Owen, Suite 1800. 
1700 Broadway, Denver, CO 80290; 
J. Churchill Owen, Paul D. Holleman and 
Jane B. Cook, Trustees of the Hugh 
Bancroft, Jr. Trust dated 8-18-41, c/o 
Holme, Roberts & Owen, Suite 1800, 
1700 Broadway, Denver, CO 80290; 
Jane C. MacElree, 8000 Goshen Road, 
Newtown Square, PA 19073; 
Martha S. Griffiths & James W. Griffiths, 
Trustees of Martha S. Griffiths Dow Jones 
Trust U/A dated 12-07-79, c/o 
Hemenway & Barnes, 60 State Street, 
Boston, MA 02109; 
James H. Ottaway, Sr., Ruth B. Ottaway, 
James H. Ottaway, Jr., David B. Orraway 
and Ruth Ottaway Sherer, Trustees of a 
Voting Trust dated 1-27-83, c/o Ottaway 
Newspapers, Inc., P.O. Box 401, 
Campbell Hall, NY 10916; 
Elizabeth S. Flinn, Box 3108, Harbor Rd., 
Shelburne, VT 05482: 
Bankers Trust Company, Box 704, 
Church Street Station, New York, NY 
10008; 
Cede & Company -M-, c/o The 
, Py 





& 
Barnes, 60 State Street, Boston, MA 02109; 
BANCRO / Account, c/o Hemenway & 
Barnes, 60 State Street, Boston, MA 02109; 
Jane B. Cook, Bayne Stevenson and John 
C. Pinkerton, Trustees U/I dated 8-18- 
41, Jane Bancroft Trust, c/o Hemenway 
& Barnes, 60 State Street, Boston, MA 02109; 


D itory Trust Comp O. Box 
1397, Church Street Station, New York, 
NY 10008; 

United States Trust Co. of New York, 
770 Broadway, New York, NY 10003. 

8) Known bondholders, mortgages, and 
other security holders owning or holding 

1 percent or more of total amount of 





bonds, mortgages or other securities: Dow 
Jones & Company, Inc. 22 Cortlandt 
Street, New York, 


9) Not applicable 
10) Extent and nature of circulation: 
Average No. 
Copies of 
Average No. Copies Single Issue 
Each Issue Published 
Nearest to 


ing Precedi 
12 Months Filing Date 


12,200 


(sum of 10B1 and 


D) Free distribution by 
mail, carrier or other 


G) Total (sum of E, Fl 
and 2): 10,681 12,200 


11) I certify that the statements made 
by me above are correct and complete: 
Peter K. Francese, Publisher 


American Demographics 





